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The opinions expressed are in good faith and while every care has been taken in preparing these documents, Level Up
Holding Co., Ltd. makes no representations and gives no warranties of whatever

nature in respect of these documents, including but not limited to the accuracy or completeness of any information, facts
and/or opinions contained therein.

Level Up Holding Co., Ltd., its subsidiaries, the directors, employees and agents cannot be held liable for the use of and
reliance of the opinions, estimates, forecasts and findings in these documents.
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The sleep tech market in China drivesa 360 billion RMB sleep
Sound proof earplugs 73% economy
Take medications according to doctor's o~ The average sleep time in China is6.92 hours, and the proportion of
advice the post-90s with insomnia was 36.7% in 2019, so sleep products have
broad market prospects.
Listen to music which helps to sleep 59%
A recent report from the Chinese Sleep Research Society showed that
Mattress 54% currently, 24.6% of Chinese people suffer from sleep disorders, and the
sleep quality of 94.1% of the public does not meet the healthy
Take melatonin 53% standard.
Purchase behavior differs according to age. The report found that
Apply external sleep plaster 52%

people aged over 40 are more likely to use treatment-based remedies
such as natural foods and supplements, while those born in the 1980s
Use pillows designated to help sleep 51% want to improve their sleeping environment, spending a lot of money
on high-end mattresses, bedding, and pillows.

Use lights designated to help sleep 44% o )
In addition, those born in the 1990s tend to buy products such as eye
masks and sprays.
Overall health remedies 42%
The online consumption of sleep products has grown by more than
0% 10%  20% 30%  40% 50%  60% 70% 80%  90%

10% compared with the same periods in former years.

Share of respondents

ConsiderXiaohongshuor your sleep aids products
© Statista 2020
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China Sleep Tech Market Size
(Billion RMB) sleep tech supplies market contributes the most in the overall market
I Sleep Apps Sleep Aid Supplements  [Jll Sleep Tech Supplies (around 70%), foIIowing by Sleep aid supplements by 20% and sleep
il 503 E aid apps by 10%. Here is the market breakdown of these three
[1]] .
daxueconsulting G submarkets.

Sleep tech devices market in China
The global technology giants are constantly deploying sleep
technology products

[ ]
n addition to a wish of a deep sleep, facing frequent business trips and
overtime, young people, especially from the new middle class , also
wish to have relaxing fragmented rest. The increasing sales of
2

2020F 2021F 2022F 2023F 2024F massage chairs, noise-reducing headphones indicates their need to
quickly recover from body and brain fatigue.

Sleep disorder causes in China

These sleep aid apps offer services such as white noise, ASMR,
Work pressure (anxiety, staying up late) 2% relaxing music, sleep aid courses, sleep sound audio, etc.

I 2%

Personal emotional factors among the top 30 most downloaded apps on the Chinese iOS app

Life pressure (social, relationship)  EGEG_—N—=====. -0 store within a year, there are five sleep tech apps under the health and
I 1 fitness category. No.4 Huawei Health No. 9 Mi Fit No.10 Snail Sleep:

Health bl
ealth problems Dreamtalk recorder

I 3%

Financial stress

I 0%

Unacclimation

ihl .
daxueconsulting
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Foods that help insomnia
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JACE - X | - Latex Bedclothes
FRORR —TORRR gﬂ'ﬁgcm
Of%giiﬁ@ Monthly sales volume
o 490,428 orders
4% T RIH5057E Est. monthly sales value
¥68.00 =3 357+ At ¥49.00 =3 2553+ At ¥399.00E=3 1.5+ Atk ¥109.00 1.5+ Azt 57 520 894 10 RMB
BRARRT ERRANEESEATE FEAFETR=HFEERRARCER [EHER 1 BN ERJACERERZERK AZF R R = I EE RS A hEEr K . . :
BB LT B AFEBRVERTES PRI RRE=HE FITEFEESEART3
= HiBABTERE -] = BB ABRTRE T Ml = jacelE5hHEANE TR Bl = SEHHEME STF Eil
¢ © XisEh [ & [ ]

¥68.00 355+ Arig
— ARARRI BV REANEEERAFE

N eI 20020 o0 10 460 0 Bt

: % 51511 =1848 *
1FELEE MESRE (A% PR B S35 SLIRL 7o AL SE L v AT AT
¥49.00 3 1sTEeANE  ¥32.00 10F-AME  ¥79.00 10 AME  ¥25.00 9500+ Alltk - S
e ) o e iy \ N e e = BB A BEIRE &
ARSRCHEESIATISMIICHT SRR T AR SR SmE KT SRS HEEEANACH S BN E R EEER AT
ESEEER A NLRT BrerEan A S B ESARRT 582 RISET R MUAET
= ERAMHEDE IR EE = EBABTESE BE = AEmEE IFEA = sddmmE I 7 0
(] o (] [} O [ ]

Source: Taobao search, May 2020

|'|__I IE W E |'|__I U P The information contained in these documents is confidential, privileged and only for the information of the intended recipi® and may not be used, published or redistributed without the prior
China Marketing Expert WIitten consentof Level Up Holding Co., Ltd.




¥129.00 3 05+ Al

ARG AP AL 12 B S e R A SRR . R
BEhieminigl B

= BEEMANE R 2

M @

Ro ik '51' St i sh A

~ i~ N ’ T
R R L 50

¥219.00 6000+ Alls%
DAL EHNEIHBIA BMEBSE
RHREBFRIAEEM

= EAEIARE T 2t
® P

HUAWEI HiLink
£ m

SN EZ=
gLIiRE

"w-;n: gﬂﬂﬂﬁﬂﬁﬂ?ﬁ

¥399.00

Lol CRLL )22 Choth S il se il
H1(EHHUAWE HiLink)

= kusERIARCE L 4

- i) ©

BN TRME 1007c
¥259.00EE3 5500+ A%
ARG A A 2hiE B e faaiie
(25 EE{LEBA 492

= ATRNERIRANE I Ma

R @

¥134.00 9000+ A lfri
AR AR RS R RS
RS RERELLR

SOmmRERE

"RIEFHRAI
Eﬁ%ﬁﬁ

RERIFA/PRE.9% MRS H

wazo 279

¥329.00 31861 AU 5%
JEB Boooster R ZALINM A AL MBI
el BV NARIC RSB H

= BEBMANE 175 M
2 (]

Gateway to China Online marketing

Estimate Sales VolumeWs€i:6s

&

¥169.00 8500+ Atk
FR{EKONKARSRIAG AP 12 B S8 it AEBENAL
CRidt Sk RN ] CE L)

= konkaff {3+ F HRIE INL 4
2 (]

Deep-level

¥449.00 3053 A8
28BS ERE
REESFRIAESEN

= BREE AR L 24
[~ R [+

€D
§!k&ﬁiiﬂ§$ﬁ

la‘\ltl‘ BEHEARY

=W Re AR
5003 X oo %

¥129.00 3.05+ Al

ARRRAG AL P RiHA 1% B2 B B B P ZRRR Y 2

SR iemini gL
= EETEAE IRT St

a

 C|

China Marketing Expert

Source: Taobao search, May 2020
&l E W E |'|__I U P The information contained in these documents is confidential, privileged and only for the information of the intended recipi® and may not be used, published or redistributed without the prior

written consent of Level Up Holding Co., Ltd.

Orr rZU

Massage Machine

Monthly sales volume
175,543 orders

Est. monthly sales value
62,648,883.00 RMB
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Top Performing Product Categories

in 6.18 Campaign 2020

~—n
xwols

+250%

Insect proof wristbands

+100%

Vaginal probiotics

+40%

Light base makeup

+97%

Breath care

+320%

Plant based milk

+634%

Pet snacks

+452%

Depilatory apparatus

+196%

Health check devices

e -
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e
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+166%

Eye make up

%

Bird's Nest

+75%

Mouth wash

+120%

Diet supplements

+208%

Pet health

+325%

Beauty tools

+42%

Milk power

+1837%

Lipstick

Gateway to China Online marketing

Trending Products

For example, during the recent 618 Tmall Shopping Festival, eyes make up have seen
a sale growth of +166% in the Chinese market.

From the perspective of Chinese cosmetics consumers, people born in the 1970s-
1990s are the leading force whose consumption accounts for nearly 90%, of which
nearly 40% is contributed by those born in the 1980s.

Foreign brands still play a dominant role in the Chinese cosmetic market, Foreign
brands have always been considered more reliable, expert, and trendy for Chinese
consumers, leading them to spend even a higher price for foreign cosmetics products.

For example, French cosmetics group L@real said during the past months, sales of
eye makeup products, including eyeliners, eye shadows, mascara, and eyebrow
pencils grew faster than other product categories in the Chinese market.

Many cosmetics brand like Léreal, Shiseido, Estée Lauder, Urban Decay, Revolution,
the Chinese brand Perfect diary and others have started to raise the concept of
makeups paired with surgical masks, and they promoted the content on popular social
media platforms such as Wechat, Weibo, Tik Tok (Douyin), and Little Red
Book(Xiaohongshu).
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LANCOME Eye Care
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Total Sales Value by Month (RMB)
Total Sales Value (RMB)
Category
Eye Care Set
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Estimate Sales Volumes
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wsa 4 - : Monthly sales volume
i 237,263 orders
Est. monthly sales value
6,220,286.50 RMB
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Trending Products

Total Sales Value (RMB) Sales Volume (unit) No. of Products - Mar21 No. of Shops - Mar21

171.2B 14B 879,267 196,840

Section 1. Market Overview Analysis

Total Sales Value (RMB) Total Sales Volume (Unit)

Category

o Facial Care Set

\\ M Mask (New)
¥ Facial Cream - Lotion
M Cleansing
5.5%

. Eve Care (New)

| Toner

Total ¥ Body Care (New) Total
M sunscreen (New)
171.2B + Men Care (New) 1.45B
¥ Hand Care (New)
. Lip Care (New)

. Aromatherapy Essential Qils

+ 9 more...

14.3%

No. of Brands - Mar21

85,162

Category
¥ Mask (New) 0.29B
0 Facial Care Set 0.21B
¥ Cleansing 0.20B
[ Facial Cream - Lotion 0.16B
B Body Care (New) 0.13B
¥ Sunscreen (New) 0.08B
¥ Toner 0.07B
Bl Eve Care (New) 0.07B
¥ Hand Care [New) 0.06B
o Men Care (New) 0.05B
B Lip Care (New) 0.04B
.ﬁ\romatheram«r Essential Qils  0.02B

+ 9 more...
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Trending Products

the Chinese men& facial skincare market is forecast to hit 12.5bn yuan ($1.9bn) this year, and
expand 50 percent to 18.5bn yuan ($2.8bn) in 2025, research firm Mintel estimates.

Drawing on the huge reach of online retailers like Alibaba and JD.com, at least 10 new Chinese
male skincare brands have been set up this year, according to media reports.

For now, the China market is dominated by three big foreign players i France® L@real, Nivea
maker Beiersdorf of Germany, and Japan® Rohto, home of the OXY brand. Together they have a
combined share of 60 percent, according to Mintel. L&real declined to comment for this article,
while Beiersdorf and Rohto did not immediately respond to requests for comment.

The 24-year-old Shanghai education worker got into skincare as a student and splurged more than
$1,000 on creams and lotions in e-commerce firm Alibaba& giant Nov. 11 Singles Day promotion.
fMy need is to keep the skin moist and look pale,0said Hou.

It& a priority shared by many of his peers, influenced by the spread of social media and South
Korean pop culture that embraces a softer version of masculinity.
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Total Sales Value by Month (RMB)
Total Sales Value (RMB)

1B Category
c 938.8M Men Aftershave
| A5y ] Men Care Set
\ | Men Cleansing 2.0B ] Men Cleansing
|| Men Care Set 178 800M [l Men Deodorant Spray
I Il Men Essential Oil
Men Facial Cream 764.7M MenEye
Il Men Mask 214.9M Men Eye Gel
= Men Eye S
Bl Men Toner 1847M & soom e
&z Men Face Essence
427% Men Lip Balm 73.7M E Men Facial Cream
16.5% Men Sunscreen Cream  69.9M ; Il Men Facial Scrub
= — Q07 [ Men Lip Balm
] @ 400M SRR 373.8M
ota . [l Men Face Essence 62.4M — o s o B Ve L Crenm
Men Spray 37.4M — BT 2918M b 293.3M Men Lip Mask
Men Eye 24 8M S — Men Lip Scrub
200M L — Men Mask
Il Men Deodorant Spray ~ 11.8M Men Neck Cream
. Men's Shaving Cream 10.9M +6more..
== +11 more..
0
May 20 Jun 20 Jul 20 Aug20 Sep20 Oct 20 Nov 20 Dec20 Jan21 Feb21 Mar21 Apr21
Month
Country of Origin Market Share - Drill Down
Top Brands by Sales
Origin
China 638
80 Sales Value
Korea 627.0M 73 —
jo. of op
France 5632M e ©
M Japan 4433M 800M &3
W UnitedStates ~ 2942M C = -
United Kingdom 138.4M
Belgium 136.2M & 6oom -
M Germany 480M z o =
— 39 o
Italy 7.M E ° 34 “ ca
Canada 44M = 32 A B
2 400M ° s
W Thailand 49M = 26 26
-]
[l New Zealand 26M - © =
. °
2612M 18 20
[ Monaco 24M 2350M °
St fand 21M i 5
witzerlan: 5 . 200M 171.0M 162.7M 158.9M £ 4
S Hong Kong 13M 1357M 1P B & " s i
& qreh ] 96.2M 913M 29gM s8M B2gM e
Australia 12M e b 5.0k 637M 525M o
Taiwan 1.0M 0
G % o & %
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Popular Product Functions by Sales
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Source: Taobao, TCIC
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Trending Products

China’s obesity rate is higher in the north
(2013-2014)

One in five Chinese children are overweight

In 1995, approximately one in twenty (5.3%) Chinese children were overweight.
In 2014, one in five (20.5%) Chinese children were overweight. This makes
China& 2014 childhood overweight prevalence rate about the same as the USA
in 1990.

Due to different culture of eating, exersize, and treating illnesses, we cannot
assume that China& childhood obesity epidemic will mirror those of the United
States and United Kingdom.

6% SH: 8% Chinese children in suburban or rural regions tend to be less active than those in
urban regions.

8% In China, obesity is correlated with a higher income, whereas in western
Obesity rate, including 7% 9% developed countries, obesity is correlated with a lower income.
men and women 9% 6% 8% ' - . . . . .
Under 9% = As of 2018, there were 290 million patients with cardiovascular diseases in
10-14% China, 245 million of which are hypertension. The same research shows that a
M 15-19% I|I| shocking 45% of deaths in China are due to cardiovascular diseases, which is
Il Over 20% 6% daxueconsulting hlgher than the gIobaI average of 33%.
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Weight-Loss Products

Monthly sales volume
372,505 orders

Est. monthly sales value
21,977,842 RMB
(mid-price 59 RMB.)

In 2019, The scale of China's
functional slimming food
market reached 194.53
billion RMB.

In 2023 is expected to grow
to 402.08 billion RMB with
an average annual
compound growth rate of
19.9%
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Low-Calorie foods

Monthly sales volume
251,015 orders

Est. monthly sales value
9,789,585 RMB
(mid-price 39 RMB.)

In 2017-2020, the average
annual growth of the meal-
replacement market was 16%

In 2022 is sales of meal
replacements in China
expected to grow to 120
billion RMB , according to
market research company
Euromonitor International.
Thaté up from 57.17 billion
yuan ($8.8 billion) in 2017.
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Exercise machine

Monthly sales volume
1,147,038 orders

Est. monthly sales value
34,411,140 RMB
(mid-price 30 RMB.)

In 2019, The value of the
fitness equipment
market in China reached
29.77 billion RMB.

In 2020 reached 39.52
billion RMB. an increase
of 32.8%.
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Plus Size Clothing

Monthly sales volume
71,494 orders

Est. monthly sales value
4,146,652 RMB
(mid-price 58 RMB.)

In 2018, China

Daily reported that some
shop owners on Taobao
make over 15 million RMB a
year selling plus-size
clothing

In 2019, Muzi Lixiang is a
brand on Taobao that has
over generated nearly 100
million RMB.
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