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Disclaimer
L e v e l  U p  H o l d i n g  

The information contained in these documents is confidential, privileged and only for the information of the intended recipient 

and may not be used, published or redistributed without the prior written consent of Level Up Holding Co., Ltd. 

The opinions expressed are in good faith and while every care has been taken in preparing these documents, Level Up 

Holding Co., Ltd. makes no representations and gives no warranties of whatever

nature in respect of these documents, including but not limited to the accuracy or completeness of any information, facts 

and/or opinions contained therein. 

Level Up Holding Co., Ltd., its subsidiaries, the directors, employees and agents cannot be held liable for the use of and 

reliance of the opinions, estimates, forecasts and findings in these documents. 
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Trending Products
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

1.ťŪţŪśŏŭƓłżşŚŷţŽőťőţŝũŒŌŭĺŮƔő

2.ŢŬőļŽŪťůƓőźŴŖůƓťłżşŚŷţŽőťőţŝũŒŌŭĺŮƔő 

2.1 ŢŬőļŽŪŢœŪŸŏŚ (ŏŭřŭŢżşőŔŢřŚŪŢřŰőŸŖś řŭŢżşőłżşŚŷőĹŪśŔżťőļŝŪŚ

ŵŝŨŢżĿŴŢśŬřĹŪśőťő)

2.2ŏŭƓŵłżŴŏŽŪ 

2.3ŴļśůƓťĿőťőŚŪĿŖŪśŪ (ŗűĹőťő ţřťő ) 

2.4ŴļśůƓťĿőşŌŸŗŗŽŪ

3. ŢŬőļŽŪŒƁŪśŰĿŔŬşŵŝŨśťŒŌşĿōŪ

4.ŢŬőļŽŪŴĹŭƓŚşĹũŒĹŪśŒƁŪśŰĿśũĹšŪŴŢŽőŔřŵŝŨœŽťĿĹũőŔřţŝŰŌśżşĿ

5 ťũŅřŋŭŴŢśŬřŌşĿ

6. ŴļśůƓťĿŢƁŪťŪĿŔűŽłŪŚ

7.ŢŬőļŽŪŢƁŪţśũŒĹŝŰżřļőŏŭƓōŽťĿĹŪśŔťř

7.1ŔŝŬōŘũŋŉƀłżşŚŝŌőŽƘŪţőũĹ

7.2ťŪţŪśŵļŝťśŭƓōƁƓŪ

7.3ťŰœĹśŋƀťťĹĹƁŪŝũĿĹŪŚ 

8.ŢŬőļŽŪŢƁŪţśũŒĹŝŰżřļőťŽşő

8.1ŴŢůƔťŔŽŪŵŝŨłŰŌłũƔőŷőŢƁŪţśũŒļőťŽşő

8.2ŴļśůƓťĿŢƁŪťŪĿ ŔŝŬōŘũŋŉƀŒƁŪśŰĿŔŬş

9. ŔŝŬōŘũŋŉƀŢƁŪţśũŒļőŶŢŌ

9.1ŴļśůƓťĿŷłŽŸŗŗŽŪĺőŪŌŴŝŻĹ ťŪŏŬ ţřŽťţŰĿĺŽŪş, ŸřŶļśŴşŗŵŝŨŴļśůƓťĿŃũĹŔŽŪĺőŪŌŷłŽļőŴŌŭŚş 

9.2ŢŬőļŽŪŵŗłũƓőŏŭƓŴœŻőřŬōśōżťŢŬƓĿŵşŌŝŽťř

10. ŢŬőļŽŪŢƁŪţśũŒŢũōşƀŴŝŭƔŚĿ

10.1ťŪţŪśŢũōşƀ ĺťĿŷłŽŢŪţśũŒŢũōşƀŴŝŭƔŚĿ

11.ťŪţŪśŴŢśŬř ŶŌŚŴŁŖŪŨťŚżŪĿŚŬƓĿŔŝŬōŘũŋŉƀŏŭƓřŭŢśśŖļŰŋłżşŚŴŢśŬřŢśŽŪĿŘűřŬļŰŽřĹũőŸŌŽ

12.śũĿőĹ

13.ŢŬőļŽŪŴŖůƓťŢŰĺťőŪřũŚ

13.1ŔŝŬōŘũŋŉƀŌűŵŝŴŢŽőŔř 

13.2ŔŝŬōŘũŋŉƀłƁŪśŨŝŽŪĿśżŪĿĹŪŚ 

13.3ŔŝŬōŘũŋŉƀŌűŵŝłżťĿœŪĹ 

13.3ŔŝŬōŘũŋŉƀŌűŵŝŀŰŌŃżťőŴśŽő

13.4ŔŝŬōŘũŋŉƀŢƁŪţśũŒŏƁŪļşŪřŢŨťŪŌŒŽŪő ŵŝŨőƁƔŪŚŪľżŪŴłůƔť

14ŵřżŵŝŨŴŌŻĹ
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Taobao Research

Sales Volume
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Trend 1

Sleeping Aid 
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Trending Products
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

The sleep tech market in China drives a 360 billion RMB sleep 

economy

The average sleep time in China is 6.92 hours, and the proportion of 

the post-90s with insomnia was 36.7% in 2019, so sleep products have 

broad market prospects.

A recent report from the Chinese Sleep Research Society showed that 

currently, 24.6% of Chinese people suffer from sleep disorders, and the 

sleep quality of 94.1% of the public does not meet the healthy 

standard.

Purchase behavior differs according to age. The report found that 

people aged over 40 are more likely to use treatment-based remedies 

such as natural foods and supplements, while those born in the 1980s 

want to improve their sleeping environment, spending a lot of money 

on high-end mattresses, bedding, and pillows.

In addition, those born in the 1990s tend to buy products such as eye 

masks and sprays.

The online consumption of sleep products has grown by more than 

10% compared with the same periods in former years.

Consider Xiaohongshufor your sleep aids products
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Trending Products
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

sleep tech supplies market contributes the most in the overall market 

(around 70%), following by sleep aid supplements by 20% and sleep 

aid apps by 10%. Here is the market breakdown of these three 

submarkets.

Sleep tech devices market in China

The global technology giants are constantly deploying sleep

technology products

n addition to a wish of a deep sleep, facing frequent business trips and 

overtime, young people, especially from the new middle class , also 

wish to have relaxing fragmented rest. The increasing sales of 

massage chairs, noise-reducing headphones indicates their need to 

quickly recover from body and brain fatigue.

These sleep aid apps offer services such as white noise, ASMR, 

relaxing music, sleep aid courses, sleep sound audio, etc.

among the top 30 most downloaded apps on the Chinese iOS app 

store within a year, there are five sleep tech apps under the health and 

fitness category. No.4 Huawei Health No. 9 Mi Fit No.10 Snail Sleep: 

Dreamtalk recorder

https://daxueconsulting.com/the-chinese-middle-class/
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Estimate Sales Volume -ťŪţŪśŏŭƓłżşŚŷţŽőťőţŝũŒŌŭĺŮƔő
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Foods that help insomnia

Monthly sales volume 

33,370 orders

Est. monthly sales value

3,212,834.14 RMB

Source: Taobao search, May 2020
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Estimate Sales Volume -ŢŬőļŽŪŢœŪŸŏŚ 
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Thai Spa Products 

Monthly sales volume 

927 orders

Est. monthly sales value

2,652,610.5 RMB

Source: Taobao search, May 2020
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Estimate Sales Volume -ŏŭƓŵłżŴŏŽŪ 
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Foot Bath

Monthly sales volume 

37,771 orders

Est. monthly sales value

2,305,358.60 RMB

Source: Taobao search, May 2020
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Estimate Sales Volume -ŴļśůƓťĿőťőŚŪĿŖŪśŪ 
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Latex Bedclothes

Monthly sales volume  

490,428 orders

Est. monthly sales value

57,520,894.10 RMB

Source: Taobao search, May 2020
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Estimate Sales Volume -ŴļśůƓťĿőşŌŸŗŗŽŪ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Massage Machine

Monthly sales volume 

175,543 orders

Est. monthly sales value

62,648,883.00 RMB

Source: Taobao search, May 2020
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Trend 2

Eye Care
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Trending Products
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

For example, during the recent 618 Tmall Shopping Festival, eyes make up have seen 

a sale growth of +166% in the Chinese market.

From the perspective of Chinese cosmetics consumers, people born in the 1970s-

1990s are the leading force whose consumption accounts for nearly 90%, of which 

nearly 40% is contributed by those born in the 1980s.

Foreign brands still play a dominant role in the Chinese cosmetic market, Foreign 

brands have always been considered more reliable, expert, and trendy for Chinese 

consumers, leading them to spend even a higher price for foreign cosmetics products.

For example, French cosmetics group LôOreal said during the past months, sales of 

eye makeup products, including eyeliners, eye shadows, mascara, and eyebrow 

pencils grew faster than other product categories in the Chinese market.

Many cosmetics brand like Lôoreal, Shiseido, Estée Lauder, Urban Decay, Revolution, 

the Chinese brand Perfect diary and others have started to raise the concept of 

makeups paired with surgical masks, and they promoted the content on popular social 

media platforms such as Wechat, Weibo, Tik Tok (Douyin), and Little Red 

Book(Xiaohongshu).
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Estimate Sales Volume ςŢŬőļŽŪŒƁŪśŰĿŔŬşŵŝŨśťŒŌşĿōŪ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Source: Taobao, TCIC

Eye Care

Monthly sales volume 

7.6 Million orders

Est. monthly sales value

1.2 Billion RMB
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Estimate Sales Volume ςŢŬőļŽŪŒƁŪśŰĿŔŬşŵŝŨśťŒŌşĿōŪ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g
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Estimate Sales Volume ςŢŬőļŽŪŒƁŪśŰĿŔŬşŵŝŨśťŒŌşĿōŪ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Source: Taobao, TCIC

ŷţŽļşŪřłŰżřłůƔő

ŷţŽļşŪřłŰżřłůƔőŵŝŨŷţŽļşŪřłŰżřłůƓő ŝŌŴŝůťőśŬƔşśťŚŵŝŨŷţŽļşŪřłŰżřłůƔő

œśũŒœśŰĿśŬƔşśťŚ ŝŌŴŝůťőśŬƔşśťŚ łŰżřłůƓő ŴōżĿōŮĿ ŝŌśťŚŵţŽĿŒőŌşĿōŪ

œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪĺťĿŌşĿōŪ ŝŌŴŝůťőśŬƔşśťŚ ŷţŽļşŪřłŰżřłůƔő ťşŒťŬƓř ŝŌĹŪśœśŪĹŇĺťĿŴŢŽőŵţŽĿ

ŷţŽļşŪřłŰżřłůƔőŵŝŨŷţŽļşŪřłŰżřłůƓő

œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪĺťĿŌşĿōŪ ŝŌŴŝůťőśŬƔşśťŚ ŷţŽļşŪřłŰżřłůƔőŵŝŨłŰżřłůƔő and

œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪŵŝŨŝŌśŬƔşśťŚ

ŴŝůťőśŬƔşśťŚ

œśũŒœśŰĿŴŢŽőśŬƔşŵŝŨŴŢŽőśŬƔş

ŷţŽļşŪřłŰżřłůƔő łŰżřłůƓő łŰżřłůƓő ŢŭŔŬşĹśŨŀżŪĿŷŢ

ŷţŽļşŪřłŰżřłůƔő ŚĹĹśŨłũŒ

œśũŒœśŰĿśŬƔşśťŚŴŢŽő ŷţŽļşŪřłŰżřłůƔő ĹśŨłũŒ ōżťōŽŪőśŬƔşśťŚ ŃżťřŵŃř

ĹśŨłũŒ

ŷţŽļşŪřłŰżřłůƔőŵŝŨĹśŨłũŒ

ŷţŽļşŪřłŰżřłůƔőŵŝŨŷţŽļşŪřłŰżřłůƓő œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪĺťĿŌşĿōŪŵŝŨœśũŒœśŰĿŴŢŽőĹŪśŵŢŌĿťťĹ

ŝŒśťŚļŝƁƔŪ ŎŰĿŷōŽōŪ Œşř łŰżřłůƔő śťŚŵţŽĿ

ŴŝůťőśŬƔşśťŚ śżťĿŝŮĹ śťŚļŝƁƔŪ Œşř ŵŝŨœŽťĿĹũőĹŪśŴĹŬŌťťĹŃŬŴŌłũő

ŷţŽļşŪřłŰżřłůƔőŵŝŨŷţŽļşŪřłŰżřłůƓő ŝŌŴŝůťőśŬƔşśťŚ ŚĹĹśŨłũŒŵŝŨŴōżĿōŮĿ

ŷţŽļşŪřłŰżřłůƔő

ŷţŽļşŪřłŰżřłůƔő łŰżřłůƔő ŴōżĿōŮĿ

ŸşŏƀŴŏőőŬƓĿŵŝŨŷţŽļşŪřłŰżřłůƓő

ŝŒśťŚļŝƁƔŪŷōŽōŪ ŴōŬřļşŪřłŰżřłůƔő ōżťōŽŪőśŬƔşśťŚ ĹśŨłũŒŔŬşśťŒŌşĿōŪ

ŷţŽļşŪřłŰżřłůƔő

ŷţŽļşŪřłŰżřłůƔőŵŝŨŷţŽļşŪřłŰżřłůƓő œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪĺťĿŒśŬŴşŋśťŒŌşĿōŪ œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪ ŝŌśŬƔşśťŚŵŝŨťŪĹŪśŒşř

œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪĺťĿŌşĿōŪ œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪ ŷţŽļşŪřłŰżřłůƔő łŰżřłůƔő ŵŝŨŝŌťŪĹŪśŒşř
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Trend 3

Hair Care 
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Estimate Sales Volume -ŒƁŪśŰĿśũĹšŪŴŢŽőŔř
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Hair Care for Hair loss

Monthly sales volume 

520,665 orders

Est. monthly sales value

44,627,263.20 RMB

Source: Taobao search, May 2020
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Estimate Sales Volume -ŚŪœŝűĹŔř
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Hair Regrowth Products

Monthly sales volume 

21,126 orders

Est. monthly sales value

1,804,460 RMB

Source: Taobao search, June 2021
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Estimate Sales Volume -şŬĹŔř
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Hairpiece products

Monthly sales volume 

237,263 orders

Est. monthly sales value

6,220,286.50 RMB

Source: Taobao search, June 2021
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Trend 4

Men õs Care
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Trending Products
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g
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Trending Products
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

the Chinese menôs facial skincare market is forecast to hit 12.5bn yuan ($1.9bn) this year, and 

expand 50 percent to 18.5bn yuan ($2.8bn) in 2025, research firm Mintel estimates.

Drawing on the huge reach of online retailers like Alibaba and JD.com, at least 10 new Chinese 

male skincare brands have been set up this year, according to media reports.

For now, the China market is dominated by three big foreign players ïFranceôs LôOreal, Nivea 

maker Beiersdorf of Germany, and Japanôs Rohto, home of the OXY brand. Together they have a 

combined share of 60 percent, according to Mintel. LôOreal declined to comment for this article, 

while Beiersdorf and Rohto did not immediately respond to requests for comment.

The 24-year-old Shanghai education worker got into skincare as a student and splurged more than 

$1,000 on creams and lotions in e-commerce firm Alibabaôs giant Nov. 11 Singles Day promotion. 

ñMy need is to keep the skin moist and look pale,ò said Hou.

Itôs a priority shared by many of his peers, influenced by the spread of social media and South 

Korean pop culture that embraces a softer version of masculinity.
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Estimate Sales Volume ςŴļśůƓťĿŢƁŪťŪĿŔűŽłŪŚ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Source: Taobao, TCIC

Menôs Care

Monthly sales volume 

4.7 Million orders

Est. monthly sales value

387 Million RMB
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Estimate Sales Volume ςŴļśůƓťĿŢƁŪťŪĿŔűŽłŪŚ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Source: Taobao, TCIC.info
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Estimate Sales Volume ςŴļśůƓťĿŢƁŪťŪĿŔűŽłŪŚ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Source: Taobao, TCIC

ŷţŽļşŪřłŰżřłůƔő

ŏƁŪļşŪřŢŨťŪŌśűĺŰřĺőŢŨťŪŌ łŰżřłůƓőŢŨťŪŌ 

ŴśŭŚŒŴőŭŚő œśũŒœśŰĿļşŪřţřťĿļŝƁƔŪ

œŽťĿĹũőŢŬş ļŰřřũő ŏƁŪļşŪřŢŨťŪŌŝƁƔŪŝŮĹ

ŏƁŪļşŪřŢŨťŪŌśűĺŰřĺő ŏƁŪļşŪřŢŨťŪŌ 

ŢŨťŪŌŴĹŝŭƔŚĿŴĹŝŪ

ŷţŽļşŪřłŰżřłůƔő

ŷţŽļşŪřłŰżřłůƔő łŰżřłůƔő ļşŒļŰřļşŪřřũő ŏƁŪ

ļşŪřŢŨťŪŌŝƁƔŪŝŮĹ ŷţŽļşŪřłŰżřłůƔő

ŷţŽļşŪřłŰżřłůƔő łŰżřłůƓő łŰżřłůƔő

ļŝŭőŃŬƓĿ ŢŌłůƓő łŰżřłůƔő œŽťĿĹũőŢŬş ļŰřřũő

œśũŒŢŭŔŬşŷţŽĹśŨŀżŪĿŷŢ śűĺŰřĺőŴŝŻĹŝĿļşŒļŰř

ļşŪřřũőŵŝŨŗůƔőŗű

ŏƁŪļşŪřŢŨťŪŌ

ŷţŽļşŪřłŰżřłůƔő

ŷţŽļşŪřłŰżřłůƔő
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Trend 5

Weight loss
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Trending Products
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

One in five Chinese children are overweight

In 1995, approximately one in twenty (5.3%) Chinese children were overweight. 

In 2014, one in five (20.5%) Chinese children were overweight. This makes 

Chinaôs 2014 childhood overweight prevalence rate about the same as the USA 

in 1990. 

Due to different culture of eating, exersize, and treating illnesses, we cannot 

assume that Chinaôs childhood obesity epidemic will mirror those of the United 

States and United Kingdom.

Chinese children in suburban or rural regions tend to be less active than those in 

urban regions.

In China, obesity is correlated with a higher income, whereas in western 

developed countries, obesity is correlated with a lower income.

As of 2018, there were 290 million patients with cardiovascular diseases in 

China, 245 million of which are hypertension. The same research shows that a 

shocking 45% of deaths in China are due to cardiovascular diseases, which is 

higher than the global average of 33%.
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Estimate Sales Volume ςŔŝŬōŘũŋŉƀłżşŚŝŌőƁƔŪţőũĹ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Weight-Loss Products

Monthly sales volume 

372,505 orders

Est. monthly sales value

21,977,842 RMB

(mid-price 59 RMB.)

In 2019, The scale of China's 

functional slimming food 

market reached 194.53 

billion RMB.

In 2023 is expected to grow 

to 402.08 billion RMB with 

an average annual 

compound growth rate of 

19.9%
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Estimate Sales Volume -ťŪţŪśŵļŝťśŭƓōƁƓŪ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Low-Calorie foods

Monthly sales volume 

251,015 orders

Est. monthly sales value

9,789,585 RMB 

(mid-price 39 RMB.)

In 2017-2020, the average 

annual growth of the meal-

replacement market was 16%

In 2022 is sales of meal 

replacements in China 

expected to grow to 120 

billion RMB , according to 

market research company 

Euromonitor International. 

Thatôs up from 57.17 billion 

yuan ($8.8 billion) in 2017.
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Estimate Sales Volume -ťŰœĹśŋƀťťĹĹƁŪŝũĿĹŪŚ
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Exercise machine

Monthly sales volume 

1,147,038 orders

Est. monthly sales value

34,411,140 RMB 

(mid-price 30 RMB.)

In 2019, The value of the 

fitness equipment 

market in China reached 

29.77 billion RMB. 

In 2020 reached 39.52 

billion RMB. an increase 

of 32.8%.
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Estimate Sales Volume -ŴŢůƔťŔŽŪŢƁŪţśũŒļőťŽşő
G a t e w a y  t o  C h i n a  O n l i n e  m a r k e t i n g

Plus Size Clothing

Monthly sales volume 

71,494 orders

Est. monthly sales value

4,146,652 RMB 

(mid-price 58 RMB.)

In 2018, China 

Daily reported that some 

shop owners on Taobao 

make over 15 million RMB a 

year selling plus-size 

clothing

In 2019, Muzi Lixiang is a 

brand on Taobao that has 

over generated nearly 100 

million RMB.




































