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The information contained in these documents is confidential, privileged and only for the information of the intended
recipient and may not be used, published or redistributed without the prior written consent of Level Up Holding Co.,

Ltd.

The opinions expressed are in good faith and while every care has been taken in preparing these documents, Level
Up Holding Co., Ltd. makes no representations and gives no warranties of whatever nature in respect of these
documents, including but not limited to the accuracy or completeness of any information, facts and/or opinions

contained therein.

Level Up Holding Co., Ltd., its subsidiaries, the directors, employees and agents cannot be held liable for the use of
and reliance of the opinions, estimates, forecasts and findings in these documents.
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Marketing Strategy

Must-Have ChinaOnline Presence
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Marketing Strategy

China Online Presence
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Customer Journey

Marketing Touchpoint

G WatMr'Eibn

HEBE For CRM and repeat engagement
Brand’s Chinese Taobao Live Purchase through
Social Media In store and KOL Ecommerce WeChat Moment Ad / Weibo Boosts

signage

Awareness Consideration Conversion

M1
FIF =

Blog , Review, KOC

0-:} alimarme
Chinese Press Release

D BEXEEES

o Tmall advertisement
N Bai @..Eﬁ Keyword Advertisement,

Banner, Boost Post etc

Search Engine
KOL Live
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1. Out-Platform Marketing

- (4

Detail
2.
3.
Marketing
Budget
Allocation

Official Weibo, WeChat, RED,
Douyin

10 contents per months (boost +
activities)
RED KOC review x approx. 50

RED / Weibo beauty bloggers x
approx. 10

~ 5%
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Gateway to China Ecommerce

Marketing — Brand Introductory
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2. In-Platform Marketing

¢

Keyword advertisement start low
gradually increase since
conversion correlated with
existing sales volume

Narrow keywords such as brand
name, product type, product
feature

Wide keywords such as Thailand
product

Join platform activities

~10%

3. In-store Live

1.

3-7 live per week. 3-5 hour each
live

In-dept product review.
Demonstration

Boost to attract view

Occasionally use Thai celebrities
to gain followers

~ 25%

ERJajonm

4. KOL Live

1. At least 1-3 per month

2. Choose top KOL based on sales
analysis

3. 3-10 min live share with other
brands

4. Provide special discount

Drive sales and create
awareness

~ 15% Fixed
+

~ 45% Commission



Business Matching

Out-Platform Marketing
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1. Open Official Account 2. Content Planning 3. KOC 4. KOL

» Verify Weibo and WeChat « Brand positioning and brand » UGC and KOC review each product « Beauty blogger post on Weibo and

personality RED

* Open RED and Douyin « Total approx. 50 — 100 people

« Expert on smell, knowledge sharing, * Onceevery 1-3 months
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Weibo Strategy
No.1 Social Media
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Online Marketing

BuildWeibo Presence - WeiboManagement

Weibois no.1Social Media
applicationinChina

Weibois famous for its newsfeed
andLive (through YiZhiBo)

Business should have Weibo
Verified Account to attract new
potential customers.
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82%
Percentage of
YVEIDO USErs
shopping online
100 million 20 milli
Daily active users
30%
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Qur Service

Build Weibo Presence - WeiboManagement
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Set up Weibo official account
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China Market
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Xiao Hong Shu
Little Red Book app
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i G.atewayto China Online marketing
L Xiaohongshu Users

User Age Distribution User Gender Split

(Jan 2019) (Jan 2019)

MmUnder24 w2530 m3135 wm3640 mAbovedl EMalke mFemale
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Gateway to China Online marketing

e e
Review by Xiaohongshu normalusers

Example of Xiaohongshu Users Review
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WeChat Strategy mmssssssss
i No.1 Messaging App
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Our Service

Build WeChat Presence - WeChat Management
35%

Of WeChat users
purchase products

online
=My —
or o ern 650 million
/0 million Pecple use
. - - TR WeChat and
WeChatisno.1 messaging appin .o monthly active
China users users
¥ \ . .nll \ I'l.n'l.'-l"."l frey r " Q O MiNULes
WeChatis the most frequently used 100 million el YWEelL NG/ Is the average amoun
d u 5 S Chal L-T} llrrne l:al :I-_ll'_j,JIh;. ”
PP et The nes wis to connect e e
Business must haveindividual 500 million
'] ] e / | | l\-._.- |
WeChat as well as Official Account HO% e Usere
Of the WeCha's atiached 10 their
revenue come from account

mobile ad sales

11 billion

Reqgistered WeChat accounis
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Qur Service

Example of WeChat Official

Album
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WeChat

LEVELYP

China Marketing Expert




Douyin
I No.1 Short Video
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Gateway to China Online marketing

TaiWanLe Tik TOK Official Channel

=§bt5’:

AH 8 taiwanle
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=50 R H B, WD 0 o0 PR, K101 B
Ef&

Jd T @EREifFt R

Tai Wan Le Tik Tok Average Video View:400k Like:10,000
Followers:100k Comment:306
Forward:601
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Gateway to China Online marketing

TaiWanLe Tik TOK Official Channel

» Marketing Campaign
» Shopping Guide
» Top10

R » MustBuy
» Event/Activities

> ThaiLifestyle
&P T >
After You EVEANDBOY Snail White
http//v.douyin.com/LYvoys http#/v.douyin.com/LYG7Hw/ http/fv.douyin.com/L 2dtf1/
LEWEILUP e o I o
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China Market

Look and Feel
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3.2

Marketing
KOL & LIVE
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Gateway to China Online marketing

parable E-commerce Live stream Platform
o2 @ 5@ 5@ i m _ng,‘

Facebook / Shopee Live Taobao.com [

SIS SIRRN/ R

& »

Live 1 hour on Taobao shopwhich viewer can click to purchase directly
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Business Matching

In-store Live (1)
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1. 3-7 live per week. 3-5 hour each live
2. In-deptproductreview. Demonstration

- 3. Boostto attract view
2021:E7H9H 14.00-17.00

& " S
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Business Matching

In-store Live (2)

o @

e
¥ az006 mm | ekm

L @ xa
SCB China Next Chapter ...~ [

Cross-botder eCommaerce Flagahlp Store
0 ; we
SCB MNERREE O TheSam BNE = .
| 4 The S '5 i mi Ii

— : » i\ N : A s, 4 bz * |nvite Thaicelebrities
1309 . ey o IRl ~\\ i 4 T ORA Yt W with Chinese fanbase
" - ' UL [0 : ' ' to live at the shop

AR - — il | : ; - : S * 1 hourfan-meetwith
s sy et ¢ |0 AR ) - L EELCRPREEE octivities and game

itz - g f ) 5 | 3= N/ B CF G geinasiisl B -« Draw fanclub to follow
X ' ' TP - ' \ ' the shop and tryout

- . Krist-singto /S G55 &, { . ; ﬁ ! product

‘ - 8 % 51 B | | e * Cannot hard sell
Aewiinma g B N b e e i therefore creative

meos WO W A S 5520 U . i . e ) o R S game and
A4F:ia Mewcuirme mmers e+ RSN - RS ' O\ encouragementare
critical
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Business Matching

KOL Live (1)

Top KOL
Folk Avg. View No. of brand View No. of Avg. trnx value Sales volume
(30 Days) ! {30 days) (Rast live) Product (RMB) (Order)
ﬂ vy 76M 36M 1000 19M 6 26.67 16M 159M J
“ {2 Austin 40 30M 976 13M 8 169,64 477K 31M (
A =8 cnee 25M 1M 892 SM 65 87.26 166K 15M “
Ll
3 HILER fUker
g Sl 13M M 836 5M 79 713.78 108K 78M v
I"l' SR Hsunny 10M m m M a 158.82 22¢ e +
‘.
"' Tumoerjul ™ oM 874 M 65 240.22 43¢ 10M “
n R sakM e o 881 m 4 12904 114K 15M «
WS Unydin M s 879 am 7 119,09 161K 19M J
e A Nipe P I 823 M 48 7480 46K m J
& EREREZK gy 64K 785 ™ 41 15821 20¢ v “
[iroing

* In-deptanalysis on top KOLs with good return for
personal care and spa product

« Share Live 3-5 min, with special promotion
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China Market

KOL LIVE
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Business Matching

KOL Live Analysis

Choose Hot KOLs In-dept Analysis of Previous Live Deciding Promotion Analyze Result
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Meituan Dianping s
e No. Food App
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E-Commerce

Dianping & Meituan - No. 1 Online-to-Offline App

S ta
CNY 10 daily No.1 Online-to-

orders & delivery Offline application

Dianpingis No.1 review applicationfor
restaurants

} L
» . H 1 .
Meituanis one of the biggest deal offering 280 Million \—

latform
P monthly active

users Food delivery and

coupon sales

Merged to become O20 applicationgiantfor
Restaurants, Shops, Spa, and other location
based business

Must list information includinglocationand
contact detail

5 Million

Dianping and Meituan
merchant in app PINg

Merged

Cansell deal through application
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Meituan Dianping

Function in Dianping
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CTRIP LEADS TRAVEL INDUSTRY

No.1 online travel agency in China above 300 million
members

Second largest travel company in the world by market cap

at $24 billion

Headquartered in Shanghai, 100 offices worldwide,
30,000 employees worldwide are working for CTRIP

850/0 travel reservations for individual traveler from China
are made on CTRIP

CTRIP app has been installed on 1 billion mobile devices

In 2017, Ctrip highlighted net revenues of $4.1 billion,
39% above 2016.
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No. Travel Platform
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PRE-TRIP: SOCIAL MEDIA CAMPAIGN
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